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Introduction

Environmental and sustainability issues are an
important and central part of our club’s strategy.
Not only to reduce our CO, emissions, but also to
decrease energy usage, waste, and the use of
chemical products. Furthermore, social
commitment is of great importance to us, so that
the community and local population can benefit.

In order to continuously review and improve our
commitment to the environment and
sustainability, we are certified by several external
standards.With this report, we would like to
inform all stakeholders about our sustainability
measures and the progress made over the past

years.
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Management and Sustainability

Our club is deeply committed to sustainability, which is one of our core
principles within our corporate responsibility. We recognize the significant
impact we have on the environment, economic development, education,
and the promotion, health, and well-being of our employees.

Our goal is to minimize our environmental impact now and in the future,
to strengthen local communities, and to do our best for our guests. To
achieve this, we have set the following objectives: improving water and
energy consumption efficiency, reducing waste and recycling valuable
materials, engaging with guests and cooperation partners, sustainable
procurement, and voluntary activities.

That’s why our sustainability strategy is based on six fundamental pillars:
avoid, reduce, recycle, beautify, communicate, and understand. All of
these support the TUI Group’s sustainability strategy: “Better Holidays,
Better World.”

Goals are formulated, activities are planned to achieve those goals,
activities are documented throughout the year, year-end comparisons of
results against goals are made, and based on that, goals and activities for
the following year are defined.

Our Code of Conduct outlines our commitment to climate protection and
raising employee awareness on the topic through training. Promoting our
employees and ensuring good working conditions, as well as developing
the destination on the ground, are important objectives.

The sustainability report is based on three main areas: environment,
community, and local and social engagement.







Energy

Our hotel features various infrastructures that require
energy, such as lighting, swimming pools, air
conditioning, and kitchens.

Through the installation of LED lighting, keycard switches
in rooms, photocells for outdoor lighting, motion
detectors, maintenance of the Club’s infrastructure, and
daily monitoring of our partial energy consumption, we
prevent unnecessary energy losses.

In the coming years, a structural renovation of the entire
TUI MAGIC LIFE CALA PADA complex will take place. As
part of this renovation, an Energy Master Plan will be
developed, aiming to implement the most efficient and
sustainable energy solutions currently available on the
market. One of our main goals within these solutions is
the elimination of solid fuels as an energy source.
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CO2 Emissions

This year, we successfully negotiated with Iberdrola to
ensure that 100% of the contracted electricity supply
comes exclusively from 100% renewable sources.

One of the objectives of the Energy Master Plan, which
will be developed during the renovation works, is to
assess the feasibility of eliminating solid fuels as an
energy source.
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Water

In addition to protecting energy resources, reducing water
consumption is a central objective of our Club.

All the water used in our hotel is supplied by our own well.

By installing flow restrictors on taps and toilet tanks, maintaining
the Club’s infrastructure, and monitoring our partial daily
consumption, we prevent unnecessary water losses.

As part of the Club’s renovation plan, we are considering the
implementation of current solutions that could lead to a reduction
in our water consumption
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Waste and Pollutant Management

We measure food waste and take action to further Ko A A ,f_,‘ -
reduce it. This includes training our staff and o e b ,‘E o
informing our guests about our food and the e "f‘k:’f‘;., w' ,“‘ <)
measures we take to prevent waste. We source our = t: B0 RCEMESRY 1 ]

food from sustainable and regional suppliers.

The chemicals we use, such as detergents, are
environmentally certified and biodegradable.

/

#=  We have implemented a waste management system in which
we encourage our guests and staff to separate waste. Our
; ' certified partners recycle valuable materials such as paper,
200.000 iy I‘ plastic, glass, and hazardous waste, which are collected by
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Urban Waste Management
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0,1500

0,1000
0,0500 . .
0,0000 : : — . . .
21/22 22/23 23/24 24/25 Organic Waste Kg/BN
"Glass Kg/BN" 0,800
0,200 0,700

0,600
0,000 . . — . . 0,400
21/22 22/23 23/24 24/25 0,300
Carton Kg/UN 0,200
0,100
0,100 .
0,000 . : .

. . . 21/22 22/23 23/24 24/25
0,000 . . ————

21/22 2223 2324 24/25 "Total Urban Waste Kg/BN"
"Residual Waste Kg/BN" 0,30

1,000 0,25
0,20
0,500 .
0,15
o |- B o
21/22 22/23 23/24 24/25 )
0,05
0,00 T T T T

21/22 22/23 23/24 24/25




"Total Special Waste (Kg)"

Special and Hazardous Waste Management
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Special and Hazardous Waste Management

 All special and hazardous waste from TUI MAGIC LIFE CALA PADA is removed and
managed by accredited waste management companies.
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Community and Supply Chain




Our Employees

Our hotel currently employs an average of 206 staff members. 62.84% of
our employees are Spanish nationals. The female employment rate stands
at 44%.

We comply with national and international regulations regarding
environmental protection, labor laws, and safety. Through extensive
training and education programs, we train our employees on sustainability
topics. By continuously raising awareness among our colleagues (via emails,
signage, or descriptions), we aim to increase environmental responsibility.

High job satisfaction is important to us. Therefore, we conduct regular
employee surveys through external organizations to assess their level of
satisfaction.

Compliance at all levels, the possibility of anonymous communication with
management, extensive training, and internal job opportunities are central
and important components of our Club.
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Procurement and Stakeholders
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Our purchasing managers prioritize  sustainable and
environmentally friendly products. Therefore, any equipment
renovation must be reviewed and approved with this aspect in
mind. When purchasing groceries, they prefer seasonal, regional,
and locally sourced products.

We involve our stakeholders throughout the entire value chain.
When selecting a contractual partner, we pay close attention to
shared environmental protection goals.

Our Guests

=

Our hotel is committed to its surroundings, which it shares with
both guests and staff. Upon request, any sustainability-related
questions from our guests can be explained or answered by our
environmental officer.

Guests are always invited to participate in our environmental
measures and sustainability efforts. Instructions can be found in
the rooms, as well as in the lobby and at reception.

We communicate our activities through our sustainability
report and social media channels.
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Social and Local Commitment
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Together with holiday guests and the TUI Care Foundation, we take advantage
of tourism to bring positive impact to people and communities in our
destinations. The TUI Care Foundation places special emphasis on creating
change on-site. To achieve positive and sustainable transformation, strong
partnerships are formed with regional and international organizations. 100%
of donations go directly to the projects. In 2017, €7.3 million in donations were
raised, and ten new projects were launched, which are now supported by the
TUI Care Foundation.

Together with tourists, the TUI Care Foundation supports projects that open
new opportunities for young people, preserve nature and wildlife, and
promote sustainable development and prosperity in destinations around the
world.

For example, the TUI Care Foundation and its partners are supporting a wine-
growing project in Lanzarote, where the sun and volcanic rock provide ideal
conditions for the local Malvasia grape—preserving Lanzarote’s vineyards and
creating jobs.

More information at: www.tuicarefoundation.com
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Together with holiday guests and the TUI Care Foundation, we take advantage of
tourism to bring positive impact to people and communities in our destinations. The
TUI Care Foundation places special emphasis on creating change on-site. To achieve
positive and sustainable transformation, strong partnerships are formed with regional
and international organizations. 100% of donations go directly to the projects. In 2017,
€7.3 million in donations were raised, and ten new projects were launched, which are
now supported by the TUI Care Foundation.

Together with tourists, the TUI Care Foundation supports projects that open new
opportunities for young people, preserve nature and wildlife, and promote sustainable
development and prosperity in destinations around the world.

For example, the TUI Care Foundation and its partners are supporting a culinary
empowerment project for socially disadvantaged women in Mdlaga. Here, cooking
becomes the key to innovative experiences that showcase the city’s rich cultural
heritage while opening new opportunities for local women. As part of the project, up
to 70 women will develop and offer culinary experiences for tourists, including cooking
classes, market visits, and guided tours. Partnerships will also be formed with shops
selling local products such as wine, olives, and Andalusia’s famous air-dried ham. Many
of these experiences will take place in “corralones,” traditional apartment blocks with
interior courtyards where the women live with their families.

The project is supported by educational organizations, shops, food suppliers, tourism
companies, and the local government. It also includes training to help the women
develop their business and leadership skills.

The Cape Verde islands are one of the world’s most important nesting sites for the
loggerhead turtle. Hundreds of thousands of turtles nest on the beaches of Sal in Cape
Verde each year. For this reason, the TUI Care Foundation launched the “Adopt a
Turtle” project.

By adopting a turtle, you have the opportunity to name the supported hatchling and
choose a desired birth date within the hatching period from June to October 2021.
Once the adoption is complete, you will receive confirmation of the loggerhead turtle
adoption. As soon as the turtle is born, the local conservation organization Project
Biodiversity will send you an adoption certificate and a photo of the newborn turtle via
email.

More information at: www.tuicarefoundation.com




Social Commitment Protection of Children

+ Creu Roja
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En Ibiza a 1 de junio de 2025 v TU'

Desde Cruz Roja de Ibiza y Formentera queremos agradecer la colaboracion y ayuda que una
temporada mas nos brindard el hotel TUI MAGIC LIFE CALA PADA. Desde el hotel nos facilitan

desde el 1 de junio al 30 de septiembre la comida a nuestros 2 socorristas de la playa de Cala TUI STRAY & WORKING

Pada. También se ponen a nuestra disposicién por si tenfamos alguna necesidad en la que nos

pudieran ayudar, ANIMAL CERTIFICATE 2025
This certificate is awarded to
TUl MAGIC LIFE Cala Pada

In recognition of its care for stray and working animals
within hotel grounds

We collaborate every year with several associations, including: We denounce all forms of child exploitation, which represent a fundamental

_ The Spanish Red Cross disregard for children's rights and integrity.

- AFIM Association (Reintegration of people with disabilities into the

labor market) We do not employ children and report any suspicious activity involving them
- Care4Cats Ibiza Association (Care for wild cats) to the local authorities. Training sessions educate our staff on how to protect
- Deixalles Foundation (Non-monetary donations such as beds, children, how to identify any actions that may threaten their safety, and how

AL, G to act and report such incidents to management.

- We received an award in 2025 for our care of wild cats.
We reserve the right to terminate any relationship with individuals or

companies involved in the exploitation of children.



Certifications

The internationally recognized Travelife
quality label is used within the TUI
. f"’ Group, particularly to assess
Iﬂg‘{.?l!fem l sustainability performance. To receive
the quality label, a corresponding
sustainability organization is required,

The most environmentally friendly hotels in the
TUI Deutschland portfolio receive the TUI
Environmental Champion Award. The criteria for
awarding this title are based on Travelife
standards. An additional measure of success is
the feedback from the TUI guest questionnaire,

along with measures that incorporate specifically the question: “How satisfied are you
ecological and social aspects. An with the environmental protection measures?”
external auditor conducts the audits. The Both values are considered in the annual review
gold certification awarded by 163 is valid and in the selection of the best hotels. The

for two years. objectivity of the selection and evaluation

process is reviewed by an independent expert on
behalf of TUI Deutschland.




